


CONSUMER FIANCE NEWS 


Vol. 35 NOVEMBER 1950 No. 5 














AUTUMN HARVEST 








NATIONAL ORGANIZATION, 1950-1951 





EXECUTIVE COMMITTEE 
By bE. ot ERS ( 
rp.G | . 2 


BOARD OF DIRECTORS 


Byap bk. 
19 Nort! 
Hey 


Randolpl ! 
MacDenworts 
echanic Stree 
»>F. MacDonau 
North Mi ! 
rT. Maroon 
graham B 





\ 


CHAIRMEN OF STANDING COMMITTEES 


| inapo | 
W .. ¢ 


STATE ORGANIZATION 





ASSOCIATIONS 
VISSOLRI LL. Ss. Woo 
NEBRASKA R. W. ¢ 

1M. R NEW HAMPSHIRE Py 
COLORADO } I NEW JERSEY John P. Br 
CONNECTH ' NEW YORK ’ Br 
FLORIDA , | R 
AHO W lof on f OHTO 
ILLINOIS P \ ‘ I) 

' > 


SECRETARIES AND EXECUTIVE OFFICERS OF STATI 


ARIZONA OR 
CALIFORNIA 


‘ ; ORT ATHOMA WwW. ¢ 
INDEANA , OREGON RI \ 
- ‘ 1) B Ey 
, "ENNSY I ANIA 
IOWA Homer Des 1 ra ) reg 
KENTLORY Har 1 4 
LOLISTANA ‘ ad =~ 
New © RHODI SE AND 
MAINE W | , 40 
VARYLAND l | At bo Ba % 
VASSACH , VERMONT 
B ; ; IRGINIA J. 
VICHIG AN | WASHINGTON 
K I ) ‘ ; Joseph bu 
I WEST VIRGINIA 
IINNESOTA WISCONSTN | 





Pau L. SeLsy 


ee Published by the 
Editor Consul HIME = NATIONAL CONSUMER 
Evetyn Berke.ey FINANCE ASSOCIATION 
Associate Editor A Na mice Washington, D. C. 
Vol. 35° No 


s ‘ Ais oe __ Ore r z 1950 
~ —— 




















IN THIS ISSUE: 
ON THE Cover 
CONSUMER CREDI1 a ae 
Amendment No. 1 to Regulation W 
MEMBERSHIP 
Plans for the coming year and greetings to new members 
Foop FoR THOUGHT 
Department of pertinent opinion 
CONSUMER CREDIT CONFERENCE 


Discussions held at University of Illinois 


rue Errect of ConsuMER CrepIT ON BusINEss FLUCTUATIONS 


In boom periods and depressions 


CONSUMER FINANCE IN WAR AND PEACE 
Observations by the Secretary of the Navy 
STANDARDS FOR ADVERTISING CONSUMER CREDIT 
Suggestions from Better Business Bureaus 
New Boarp MEMBERS 
Seven new Directors elected 
PERSONALITIES 
John T. Snite 
Twenty YEARS AGO IN THE Vews ; 
Quotes trom Personal Finance News of November 1930 
ANOTHER MoperN DEVELOPMENT 
Community Credit Company's new ofhee 
STATEMENT OF J. Eocar Hoover, Director, Feperat BuREAU OF INVESTIGATION 
Internal security 


STATE ASSOCIATION ACTIVITIES ; , ; 13 
Massachusetts New Hampshire 


\ Giance at WHat Tuey Are Done Inside back covet 


Keeping up with people and ideas 


our INDg, CONSUMER FINANCE NEWS @ The contents of Consumer Finance News are protected by copyright. 
q Reproduction in whole or part, without express permission of the publishers, is forbidden. Copyright, 

1950, by the National Consumer Finance Association—Published monthly by the National Consumer 

Finance Association. Publication office: 815 Bowen Building, Washington 5, D.C. Entered as second 

class matter at the post office, Washington, D. C., under the Act of March 8, 1879. Price $2.00 per year. 

With the exception of official Association announcements, the National Consumer Finance Association 

disclaims responsibility for opinions expressed and statements made in articles published in this magazine. 





On the Cover 


Autumn harvest is the prelude to Thanksgiving. If 
you feel that these are troubled times, think of | the 
trials of the men and women who came to these shores as 
pilgrims seeking freedom more than three hundred years 
age For their first harvest. they set aside a day for 
viving thanks to God. Shall we with our heritage of 
freedom and of plenty be less thankful than they? On 
less courageous in facing trial and hardship? We have 
a greater abundance of things: we should have more 


vrateful hearts 


Consumer Credit 
Amendment No. | to Regulation W 


Issued by the Board of Governors of the 
Federal Reserve System 


amended in the following 


Regulation Wis hereby 
respects effective October 16. 19050 


| By changing s1o00 in Part | of the Supplement 
to read “S50 

2. By changing > per cent” and “85 per cent” in 
Part 1, Group B of the Supplement to read, respectively 
- per cent and io per cent ’ 

’ By changing 10 per cent’ and “90 per cent” in 
Part 1, Group C of the Supplement to read. respectively 
1> per cent und “HS per cent 

1. By changing the 
Part 2 of the Supplement for articles listed in Group A 


maximum maturity stated in 
from “21 months” to “15 months 


». By changing the maximum maturity stated in Part 2 
of the Supplement for articles listed in Group B, Group ¢ 
and for Unclassified Instalment Loans respectively from 
18 months” to “15 months 
© By changing the fieure 21° to “18 
the Supplement 
By striking out that portion of section 


between the words “flow of income ind 





The 37th Convention and Annual 
Meeting of National Consumer 
Finance Association, September 26- 
27-28-29, 1950, Greenbrier Hotel. 


White Sulphur Springs, W. Virginia. 





Membership 


Committee Has New Chairman 


l. Lehr Brisbin is the new General Chairman of the 
Membership Committee. As everyone knows, he is the 
immediate past president of the National Association. 
While attending the recent National Consumer Credit 
Conference, he was part of a small group talking in- 
formally between sessions. The conversation somehow 
got around to past presidents and a past president of 
another national trade association said that being imme 
diate past president was a4 sinecure People still re 
membered you and you could bask in your past glory 
without any of the worries and responsibilities of being 
on active duty He was speaking from experience but 
referring to another organization. 

\ few hours later Mr. Brisbin found out that it did 
not work quite that way in this Association The 
Executive Committee appointed him to head up the 
membership campaign for the coming year. In accept 
ing the appointment Mr. Brisbin said that following 
Ray Vester in this capacity had two sides-—one good 
and one bad 

On the credit side was the fact that last year’s suc 
cessful membership campaign had engendered a lot of 
enthusiasm over the country for spreading the word about 
the Association’s constructive and dynamic program 
and the advantages of being a member of a national 
trade association. On the debit side was the fact that 
it was going to take some real plugging to beat last 
vears record or even to equal it 

Mr. Brisbin has already gone to work He has sent 
out letters lining up his state chairmen and outlining 
1 plan of action. Bringing new members into the Asso 
ciation must be a cooperative effort. Group action under 
intelligent leadership proves its worth time and again 


If there 


ire companies in your community which you feel would 


Every member can be helpful in this project 


henefit from membe rship in the National Association 
and vice versa. send their names to Mr. Brishin and he 
will take up from there 


Greetings to New Members 


It is always a pleasure to welcome new members into 
the National Consumer Finance Association. This time 
we are not listing each new company by name but we are 
none the less sincerely glad to have each of you as a 
member of your national trade association and we do 
give to each of you our heartiest greetings and warmest 
welcome 

We hope you will take the fullest advantage of your 
membership. We want to work with you and for you. Let 
us know when we can be helpful to you. 

CONSUMER FINANCE NEWS is your publication. We are 
eager to publish items of interest about your compan¥ 
and its personnel. Pictures are especially welcome. 

You will find listed in this issue of the magazine the 
members of the Board of Directors. the Executive Com 
mittee and the Standing and Special Committees. They 
are all working for your interests and for the interests 
of the consumer finance business generally Give them 


your support 
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Food for Thought 


Culled from Here 


and There 
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Total Credit 





1-—— 1948_- |-__ 1949 ——- |-_1950 —- 


Consumer debt for goods and serv 
ices soared in August to nearly $21 


billion 


30°. above a year earlier 


the highest on record and some 
The end-of 
August check showed Americans owed 
about $13 billion on instalment put 
chases of such things as autos. iceboxes 
and stoves. They owed about $8 billion 
on such non-instalment items as charge 
accounts, single-payment loans, and do« 
tor and dentist bills 

The Wall Street Journal 


I know no safe depository of the 
ultimate powers of society but the peo 
ple themselves: and if we think them 
not enlightened enough to exercise their 
control with a wholesome discretion, the 
remedy is not to take it from them, but 
to inform their discretion by education 


Thomas Jefferson 


W. Stuart Symington as chai: 
mun of the National Security Resources 
Board was responsible for the Federal 
Reserve Board’s last tightening of con 
sumer credit controls, it is learned He 
was supported by Dr. Leon Keyserling 
chairman of the Council of Economic 
Advisers {merican Banker Bureau 

Courtesy, honesty, industry. pun: 
tuality, respect and trustworthiness are 
among the essential qualities in the de 
velopment of a personality that is in 
tune with the democratic way of think 
ing. planning. and living.—Carl ( 


Byres. Public School Administrator 


Even with all of these deterrents 
FRB controls) in effect. it would be 
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possible for private spending to increase 
further, especially in view of the pub 
lic’s large holdings of liquid assets. It 
would be equally possible for our pres 
ently planned level of defense expendi 
tures to prove inadequate. In either 
eventuality, it would be necessary to 
impose even stricter monetary and credit 
controls and to raise our taxes. still 
direct controls 
imposed - 2 
Member, Board of Gover 
nors, Federal Reserve System 


further Otherwise 
would have to be 


Szymezak, 


I mentioned earlier that initiative 
is a commonplace in our way of living 
I think that is a dangerous truth. Be 
cause it is commonplace t hee ause all ot 
us have spent our lives in an environ 
ment where unrestricted opportunity for 
initiative has been taken for granted 
overlook the importance of 
working hard to protect it. Veil H 
VUcklroy President, The Procter & 


Gamble Company 


we may 


So long as we in this nation keep 
our high regard for the sanctity and 
dignity of the individual. we can be 


sure that our democracy is a living 


institution that will stand up in the face 
of emergency or trial 
{ll over the world 


democracy is being forced to prove that 


Vake no mistake 


finest way of life General 


Varshall. Secretary of De 


it is the 
Ceorge ¢ 


fense 


Every successful business enter 
prise is founded upon the spirit of the 
men and their desire to do a credit 
able thing; second, a knowledge of the 
business which enables them to do the 
right thing at the right time; third, the 
courage to ignore the comments of their 
competitors to whom they never could 
sell their merchandise: and fourth, the 
«smartest. cleverest thing in the world is 
old-fashioned honesty 


Edward S. Jordan 
o 


Thanksgiving 


For the hay and the corn and the wheat 
that is reaped, 

For the labor well done and the barns 
that are he aped 

For the trade and the skill and the 
wealth in our land 

For the cunning and strength of the 
working man’s hand 

For our country extending from sea to 
sea 

The land that is known as the land of 
the free 

Thanksgiving! Thanksgiving! 


{nonymous 





MEETING 
COLORADO 
Shirley Savoy Hotel. Denver. No- 
vember 15 
Shirley Savov Hotel. Denver. Jan 
uary 24, 195] 


Hotel. Colorado 


25-27, 1951 


Broadmoor 


Springs. May 


IDAHO 


Sun Valley. June 29-30, 195] 


INDIANA 
Claypool Hotel, Indianapolis. No- 


vember 9 


IOWA 


Fort Des Moines Hotel. Des 
Moines. May 2-3-4. 1951 


November 





SCHEDULE 


LOUISIANA 
January 20, 195] 


MARYLAND 


Lord Baltimore Hotel, Baltimore. 
October 13, 1951 


NEW HAMPSHIRE 

Nashua. January 10, 1951 
OHIO 
October 16-17. 1951 
OKLAHOMA 
Oklahoma City, November 10-11 
OREGON 
Multnomah Hotel, Portland, No 
vember 18 
PENNSYLVANIA 


Bellevue-Stratford Hotel, Philadel 
phia. November 9-10 











Consumer Credit Conference 


University of Illinois and Co-Sponsors Join in Study at Chicago 


What is consumer credit? How much 


consumer credit is enough to maintain 
the American standard of living? How 
What effect does it have 


These and related 


measure it? 
on the economy ? 
questions were subje cted to an obje ctive 
study and analysis at the Consumer 
Credit Conference held at the Shoreland 
Hotel in Chicago, October 5 and 6, 
under the leadership of the College of 
Commerce of the University of Illinois 
and the co-sponsors: American Indus 
trial Bankers 


Finance Conference 


Association, American 
Associated Credit 
Bureaus of America, Consumer Bankers 
Association, Credit Union National As 
sociation, Illinois Automotive Trade As 
Illinois Consumer Finance 
Association, National 
Credit Men, National Consumer Finance 
Association, National Retail Credit As 
sociation, National Retail Dry Goods 
Association, National Retail Furniture 
Association, and Retail Credit Institute 
of America, Inc 

Dean Howard R. Bowen in his ad 


sociation, 
Association of 


dress of welcome set the theme of the 
conference by stating that consumer 
credit has not been given the attention 
it deserves by colleges and universities 
It is an important segment of the econ 
omy and it is time that it was given 
more credit Consumer credit raises 
the standard of living helps people in 
need——adds to the convenience of pur 
chasers. It has certain effects on the 
economy and is the first thing to be 
controlled in an inflation, but the wis 
dom of the latter is a= controversial 
subject The 
proud to participate im this conference 


University of Hlinois is 


The purposes are to bring together 
various credit grantors for discussion 
and to produce a document for wide 
distribution. The group is far-seeing 
in sponsoring the conference 

Donald L. Kemmerer, Professor of 
Economics, University of Illinois, in his 
address on “Consumer Credit in Eco 
History to Date 


that most records of consumer credit 


nomi pointed out 


are of recent origin, but the impression 
that consumer credit is modern is et 
roneous. It is really very ancient. Even 
primitive peoples used a form of con 
sumer credit. Since 1920 this type of 
credit has become institutionalized and 
thus appears more important Its use 
by the automobile industry in the early 
1920's revived the economy Finance 
companies assumed great importance by 
1930, declined during the 
reached new 


depression 

thirties, and have now 
peaks 
Manfred | 


Behrens. Jr executive 


[4] 


vice president of Ludwig Baumann, Inc., 
New York, developed the subject of the 
place of “Consumer Credit in Distribu 
He talked about actual 
practices and uses of credit by con 


tion Today.” 


sumers who use their own established 
credit—not something granted by sellers 
and lenders. To the consumer, time is 
the important element in credit, allow 
ing present enjoyment of goods or serv 
ices to be paid for out of earnings 
When durable goods are purchased, 
usual payment terms discharge the debt 
long before the acquired utility has 
thus instalment buying 


Most con 


sumers will not save for large pur 


been exhausted 
becomes a form of savings. 
chases. It is not possible to measure 
the loss to the consumer of the period 
of enjoyment of their purchases if 
bought on a cash savings plan rather 
than on the instalment buying plan. 

Credit is not an assembly line prod 
uct. It must be adapted to consumers 
and must not be extended beyond the 
customer's ability to pay comfortably 
It bridges the gap between the way of 
production of goods in large packages 
of years of usefulness and the cus 
tomer’s salary periods. In an electric 
refrigerator the housewife buys ten 
years of refrigeration in one large 
package pays for it in one or one and 
a half years—but without waiting for 
years to save up tor the needed service 
Consumer credit aids production and 
distribution. It makes durable goods 
better and cheaper for all 

Consumer credit control is a regres 
sion It helps least those who need 
help most. It increases the gap be 
performance — by 


tween promise and 


shortening terms It channels pur 
chasing power trom one store to an 
other—from one line of purchases to 
another 
inflation and Regulation W > will not 


situation We must edu 


Surplus cash is the cause of 


correct” the 
cate more people in the wise use of 
credit at all times 


Thomas W 


American 


Rogers, executive vice 


president Finance Confer 
ence, in a luncheon address gave a sum 
mary review of the laws governing the 


several fields of consumer credit 


Stati@ical Studies 


The Federal 
collaborated in presenting the subject 
The Measurement of 


Reserve Board staff 
Consumer 
Credit™—in a paper read by Homer 
Jones of the staff 


the need for more accurate consumer 


The study deve loped 


credit statistics and for measurement of 
levels and trends in the field Con 


sumer credit is very large and affects 
banking status and credit in the econ 
omy. Mr. Jones said, “Regulation W is 
important in curbing inflation because 
it is so quickly effective in cutting the 
demand for essential goods.” Until 1942, 
consumer credit statistics were com 
piled by the Department of Commerce 
and since that time by the Federal Re 
serve Board, where the primary interest 
There 


is need for better reporting from trade 


is in changes in consumer credit 


gxroups. 

\ panel discussion on “Interpretation 
of Consumer Credit Measurements” fol- 
lowed the Jones presentation. Dr. 
Theodore Beckman of Ohio State Uni- 
versity; Lindley S. Crowder, National 
Retail Credit Myron R. 
Bone, American Industrial Bankers As 
sociation; William J. Cheyney, Retail 
Credit Institute of America; George F. 
Rock, Denver Industrial Bank. and 
Paul L. Selby, National Consumer Fi- 
nance Association, participated. Each 
from a dif- 


Association; 


approached the subject 
ferent viewpoint, but these ideas de 
veloped as pretty general thinking of 
the consumer credit industry: 

1. The Federal Reserve Board statis 
tics are the best available but still not 
wholly acceptable. 

2. Revision of the consumer credit 
series is desirable and should be expe- 
dited by FRB. 

3. Increases in consumer credit are 
not unsound in relation to consumer in 
comes, prices and purchasing. 

}. Single payment loans, charge ac 
counts and service credit. in large 
measure, are not consumer credit in the 
sense that they represent a lien or 
charge on future earnings of consumers, 
yet these items create the impression 
that consumer credit totals are larger 
than fair computation would indicate. 
5. Changes in consumer credit 
volume are negligible in comparison 
with other more important inflationary 
factors 

6. Consumer credit controls are futile 
and useless as inflationary controls. 

Dr. Morris Livingston, economist, now 
with Standard Oil of Indiana but for 
merly with the U. S. Department of 
Commerce, at the banquet session dis 
cussed “The Business Outlook of 1951 
and Beyond, and the Role of Consumer 
Credit.” 
the economic factors which will shape 


He gave a splendid review of 


our business destiny in the years ahead. 

The Friday morning session (October 
6) featured two outstanding addresses 
and a panel discussion. The excellent 


Continued on Page 16) 
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The Effect of Consumer Credit on Business 


Fluctuations 
By ERNST A. DAUER 


Dr. Dauer is Director of Consumer 
Credit Studies for Household Finance 
Corporation. This address was pre- 
sented before the Consumer Credit Con 
ference, sponsored by the University of 
Illinois, and ten national consumer 
credit trade associations in Chicago on 


October 6, 1950 


I am limiting myself to one category 
of consumer credit; namely, instalment 
credit used for the purchase of durable 
goods lo simplify the reference, | am 
calling this “instalment sale credit” 
it some points I am using this term in 
the manner in which it is commonly 
understood by the public I wish to 
call your attention to the fact that this 
is a much broader sense than that in 
which it is used in the Federal Reserve 
statistics, where it is limited to credit 
originated by retailers. In a number 
of cases, when it is necessary to refer 

figures, | will refer to the amount 

total instalment credit, since there 
are no readily available figures on the 
amount of instalment credit used in 
the purchase of durable goods 

Iwo categories of consumer credit 
thus excluded from treatment are 
charge accounts and instalment credit 
for purposes other than the purchase 
of durable goods. Charge accounts cov 
ering the purchase of goods and of 
services are nermally paid within a 
short period ef time after the bills cov 
ering them are rendered, and usually 
involve little or no anticipation of future 
earnings. The chief variations in the 
outstanding amounts of such accounts 
reflect seasonal changes in the volume 
of sales. From the point of view of our 
inquiry such fluctuations are relatively 
unimportant 

Instalment credit for purposes other 
than for the purchase of durable goods 
credit originated 


usually represents 


to meet emergencies such as_ those 
illness. or sudden or tem 
need to 


consolidate debt may also result from 


‘ iused by 
porary loss of income. The 
overbuying. failure to plan ahead or 
careless budgeting. Such credit fluctu 
ites relatively little in amount. and ha 
1 much greater social, than an economic 
significance 

The remaining category, consumer in 
stalment credit used to pure hase durable 
goods, has grown to the point where it 
accounts for more than one-half of all 
consumer credit and more than 4/5 of 
instalment credit. The volume of new 
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Ernst A. Dauer 


credit granted and the volume of out 


standings fluctuate seasonally with 
changes in the sale of durable goods 
But the seasonal fluctuations are far 
outshadowed by the cyclical fluctua 


tions During periods of increasing 


economic activity volume expands 


greatly; when business activity, em 
ployment, and confidence decline, vol 
ume declines greatly. 

We are here, because as businessmen 
active in the consumer credit field, and 
as citizens interested in the welfare of 
the country, we wish to examine the 
significance of those cyclical fluctua 
tions; their importance to the stability 
of business and employment; and the 
appropriateness of controlling consumer 
credit terms as a means of increasing 
the stability of production, employment 


ind trade 


Growth in Instalment “Sale” 
Credit 


Before proceeding to these questions 
t is desirable to review briefly the effects 
of the growth in instalment sale credit 
That growth, essentially all of it within 
the last 35 years, has brought the out 
standing volume to its present total of 
10 billion dollars, with new credits 
vranted representing the financing of 
ilmost one-half of all durable goods 
sales. The most rapid growth in the use 
of instalment sale credit seems to have 
occurred during the decade of the Twen 


ties. but the growth in degree of use, at 


a reduced rate, may still be continuing. 

That impressive growth could not 
have occurred without the development 
of the specialized financing agencies 
offering instalment credit services, and 
their acceptance by creditors and in 
vestors, and acceptance by the general 
public of the use of the instalment credit 
device Simultaneously, the demand 
for instalment sale credit arose from 
two factors: on the one hand, the mass 
production of durable consumer goods 
on the other hand, the rise of real in 
comes above subsistence levels for the 
mass of wage earners, enabling them 
to purchase such goods. 

That growth in the use of instalment 
sale credit has had a profound influence 
upon our economy. Consumer instal 
ment sale credit alone has made pos 
sible the 
average families of the continuing serv 


widespread acquisition by 
ices of major durable goods. That is 
the unique characteristic of the North 
American standard of living 

The abundance of goods and services 
in the U. S. and Canada has resulted 
from that unparalleled economic prog 
ress which can truly be called “The 
Miracle of North America.” That 
abundance was made possible by large 
scale production and required the use 
of machinery of increasing size, cost, 
and efficiency. But large scale produc 
tion would not have been feasible or 
profitable without the assurance of sus 
tained mass markets. The average fam 
ily must use instalment credit in order 
to purchase all major durable goods 
Its use has transformed the character 
of our standard of living 

In transforming the character of our 
standard of living, instalment sales 
credit has shifted demand from some 
non-durable goods and services to cer 
tain durable goods. In recent years, we 
have had a_ vivid 


pressed in a short time period of the 


illustration com 


effect of that sort of shift in demand 
upon the fortunes of particular com 
panies, industries and products. Dur 
ing the war when durable goods were 
not available consumer expenditures 
for luxury goods, for soft goods, for 
services, were high in spite of the large 
additions to liquid savings. As soon as 
durable goods again became available 
the luxury goods lines, the restaurant 
business, the liquor business, the soft 


goods business—all immediately felt 


the effects as consumers resumed their 


pre-war spending habits 


[5] 





It is also correct to say that instalment 
sale credit has brought about an in 
ase in real income for two reasons 
1) through the shift in demand to the 
durable 


efliciency and 


urticles which increase the 
productivity of thei 
serTs 2 through the reduction wu 
prices which mass demand and mass 
production have made possible kor 
example the automobile people tell us 
that large scale production has reduced 
prices far more than the carrying 
charges involved in the use of credit 


by the consumer 


Character and Significance of 
Cyclical Fluctuations in Instal- 
ment Sale Credit 


Let us turn now to the effect of 
evelical fluctuations in instalment sale 
credit At the outset it is desirable to 
point out that the dewnward fluctua 
tions in credit have not been the result 
of limitations upon the available supply 
of consumer credit Supply of credit 
has certainly not been a limiting tactor 
during most of the last 20 and, to lesser 
extent, the last 30 years Instead. the 
Huctuations in instalment sales credit 
have been derived from, and directly 
related to, the fluctuations in the de 
mand for durable goods During 
1942.5 the decline in use of instalment 
sale credit was the result of the war 
time absence of durable goods 

Dr. Kisselgoff has just most ably 
treated the subject of the demand for 
consumer credit, so there is no need 
for me to say more about it 

It is generally conceded that tluctu 
itions in instalment sale credit do not 
initiate changes in business fluctuations 
Available statistics indicate that the 
several measures of instalment sale 
credit volume reach their peaks after 
the peak in business activity, and may 
ilso turn upward after the low point in 
business activity 

The significance of the fluctuations 
in instalment sale credit arises from the 
fact that its use —like the use of any 
credit--may be said to exaggerate 
fluctuations in) business activity It 
does so, because its use increases the 
purchasing power of the individual and 
of the economy, when looked at over 
1 short period of time The total 
wunount of credit granted during a year 
is used by individuals to purchase par 
ticular articles to be paid for out of 
future imcorme For the economy as a 
whole, that total is offset by the repay 
ment of credit previously granted. It is 
venerally stated, then. that the net u 
crease in instalment sale credit during 
iny particular period of time (such as 
1 year) is an addition to the purchasing 
power of the economy and a stimulating 
force during that period of time Con 


versely. when repayments exceed new 


[6] 


credit granted, the net decrease is as 
sumed to be a depressing force 

It is more precise to say that the net 
increase in outstandings is only a first 
approximation, and that it overstates 
that stimulating force It overstates 
the increase in consumer demand for 
goods because part of the net increase 
in credit is offset by savings of other 
consumers in the economy. Stated dif 
ferently, consumer demand is increased 
only to the extent that the money supply 
is increased. From a practical stand 
point that means that any increase in 
consumer credit which is accomplished 
without an increase in borrowings from 
banks does not represent a stimulating 
force 

The increase in consumer credit out 
standings of the major sales finance 
companies and small loan companies 
for example, has been financed to a 
considerable extent in recent years, by 
the sale of preferred stock or deben 
tures to insurance companies: it may be 
presumed that these purchases repre 
sent funds saved out of current income 
by policyholders. Some increase in 
consumer instalment credit was financed 
through the withholding of dividends 
from stockholders, thus representing 


Further 


more, some portion of the increase in 


current savings on their part 


consumer instalment credit has been 
financed through stock flotations which 
have been purchased out of current in 
come of individuals. Furthermore, the 
record from 1929 to 1941 shows that 
eX\pansion in outstandings of the spec ial 
ized financing agencies was accom 
plished to some extent by use of idle 
cash balances For these reasons we 
are justified in concluding that the net 
change in outstandings is only a first 
ipproximation of the effect of consumer 


instalment credit upon the economy 


Quantitative Importance of In- 
stalment Credit Changes 


But. if we take the net change 
instalment credit, even though it is 
overstatement, how important has 


been quantitatively ¢ 








Operator, | was talking to my wife when we were 
" 
cut o 1 just want to say thanks very much! 


In recent years the disposable per 
sonal income of the United States. that 
is the income after taxes of consumers, 
has been about $190 billion The in 
crease in instalment credit has been 
about $2 billion per year. Therefore 
the direct inflationary effect. if any, of 
instalment credit has been in the magni 
tude of about I¢ of disposable per 
sonal income per year 

rhe net change in total consumer in 
stalment credit was never more than 
1.5° of disposable personal income, in 
any of the years from 1929°to 1949 
except for the sharp decline in the first 
war year, 1942. Thus, as an inflation 
ary, or a deflationary force in the econ 
omy. total instalment consumer credit 
has had a very small, almost negligible 
direct effect 

Ot course, there are some indirect 
effects as well, but even if we 
that the total effect is three times the 


direct effect, instalment credit changes 


Assume 


ire relatively minor as compared with 
the total changes in income produced by 
federal fiscal operations or by all eco 
nomic forces combined 

| have said nothing about the size of 
instalment credit outstandings I am 
sure everyone in this audie nee is aware 
that as an inflationary or deflationary 
force in the economy. that is a matter 
of no importance It is the net change 
alone. which exerts an inflationary ot 


deflationary influence 


Alleged Effects 


It was alleged in the Twenties that 
consumers would become so 6oVver-in 
debted that a depression would lead 
to widespread failure of the consumer 
credit agencies. Consumer credit was 
sound; the losses in the early thirties 
though substantially above normal, were 
absorbed in an orderly fashion. That 
argument has not been repeated in 
recent years 

Instead, it has been emphasized that 
in a period of declining income, repay 
ments on existing contracts curtail the 
spending by consumers for other goods 
thus intensifying the downswing. This 
appears to be a_ plausible argument 
because when we look at a single in 
dividual we see that repayment of an 
instalment indebtedness prevents him 
from spending his entire current income 
on goods. If then the individual's in 
come is curtailed. the effect upon his 
current expenditures is intensified 

But, let us ask, for the economy as a 
whole, how important was the decrease 
in instalment credit from its peak of 
$3.2 billion in 1929 to $1.5 billion at 
the end of 19327 
period averaged about one-half billion 


The decrease over the 
dollars per year. Now in those years 


the gross national product decreased 
from $104 to $58 billion. disposable in 
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come declined from $82 to $48 billion 


and personal consumption expendi 


tures from $79 to $49 billion. The an 
nual decrease in instalment credit in 
those years ranged between ‘o of I’ 

and 1% of the various income measures 
Stated differently. the decrease in in 


stalment credit amounted to from 3 
to 6% of the annual decrease shown 
in these various income measures. It 
appears clearly absurd to say, there 
fore, that the repayment of outstanding 
credit is a significant drag upon the 
purchasing power of the community 
intensifying tactor 


The de 


gree of contraction in consumer credit 


and an important 


in the downswing of a cycle 


which occurred was so small in compari 
son with the contraction in expendi 
tures for consumer durable goods, and 
in expenditures for producer durable 
goods and construction, that it appears 
ludicrous to single it out as the inten 
sifying factor to be regulated by gov 
ernment 

| have recently had my attention 
called to a thorough statistical study 
which bears on this question. It was 
Harvard University and 
prepared by Dr. Arthur R 
dean of the graduate school at North 


western University His study shows 


published by 


Tebbutt. now 


conclusively that. on the whole, in terms 
of physical volume, sales of consumers’ 
goods held up very well through 1931 
and that the decline in the exceedingly 
depressed year of 1932 was not drastic. 
Sales of producers’ goods, on the other 
hand, suffered unprecedented declines 
during that depression period. Use of 
housing, and sales of autos and radios 
were in an intermediate position. This 
study disposes of the popular miscon 
ception that repayment of instalment 
credit in that depression intensified de 
clines in the sales of food. clothing 
furniture and furnishings, for example 

(“Behavior of Consumption in Busi 
ness Depression.” Harvard University 
Bureau of Business Research and Busi 
ness Research Studies——No. 3 Boston 
1933.) 

There is one additional fact that | 
wish to point out. There is no evidence 


to show that businessmen, generally 
relax instalment sale credit terms in a 
period of high business activity, or that 
they tighten them in a period of re 
duced, or declining. business activity 
Instalment sale credit has been equally 
available in either period. But in 
pe riods of high business activity, people 
have utilized it. It is correct then to 
say that the use of instalment sale 
credit permits a larger sale of durable 
goods in periods of high business activ 
ity In periods of reduced business 
activity, it has been the unwillingness of 
consumers to buy or borrow—and their 
ability to defer purchases--which has 


restricted demand. It is not correct. 


NOVEMBER, 1950 


therefore, to say that instalment sale 


credit reduces the sale of such durable 
goods during periods of reduced busi 
ness activity. Therefore, the intensi 
fication of fluctuation in durable goods 
sales which can be attributed to the use 
of instalment sale credit is solely on 
the up-side 


Consumer Credit Controls 


Now let us answer the question, is 
the control of consumer credit terms 
an appropriate and effective method of 
reducing business fluctuations’ By re 


quiring higher down payments and 
shorter terms in a period of active busi 
ness it is possible to decrease the de 
mand for major durable goods. It is 
impossible appreciably to stimulate the 
demand for major durable goods, or 
instalment 


stimulate an increase in 


credit, through lower down payments 
and longer maturities during a down 
swing. Relaxation of terms is ineffe« 
tive when people lack confidence in the 
future, when there is a_ significant 
amount of unemployment or fear of 
widespread unemployment 

There are those who feel that cutting 
down of the “peak” output of durable 
goods is desirable even if the “valley 
is not filled in. However, that would 
provide only an insignificant contribu 
tion to the smoothing of business fluc 
tuations. The fluctuations would still 
be very large because all purchases of 
consumer durable goods. like the capital 
expenditures of business, are controlled 
primarily by confidence in the future 
It must not be forgotten that it is the 
durability of durable goods, and hence 
the postponable character of the de 
mand for them, which causes the fluc 
tuations. 

[here are far more important imple 
ments for controlling cycles which the 
Federal Government can exercise, such 
as the tax policy and other fiscal opera 
tions of the Treasury, the timing of 
public works expenditures, farm policy 
as embodied in the price support pro 
gram, and financial policies in the field 
of urban housing. I/n the absence of 
effective 
ments of control, regulation of consumer 


coordination of such imple 


instalment credit must be ineffective 
unless such regulation is very stringent 
(If down payments were increased to 
approach 100° in prosperity, for ex 
the effect can 
be only to reduce the demand for dur 


ample.) In that event 
able goods during prosperity, without 
increasing the demand appreciably in a 
depression. The result is merely a 
lowered average level of industrial pro 
duction and employment, and a lower 
than-necessary standard of living. 

If we are realistic, we recognize that 
the proposals permanently to regulate 
consumer credit are bern of frustra 


tion. They are born of the unhappy 
dilemma faced by those charged with 
administration of monetary and credit 
policy. The huge federal debt and the 
attitude toward it of Treasury officials 
prevents use of the traditional instru 
ments of credit control This causes 


alike to 


grasp at minor or popular tools and 


politicians and technicians 
prompts them to use other powers, re 
gardless of how ineffective they may 


be 


Regulation During Wartime 
Emergencies 


It would be 
clude without some reference to the 
What is the place 


of consumer credit controls in wartime 


inappropriate to con 
eurrent situation 


orimna period in whi h a large propor 
tion of our productive resources must 
be devoted to guns and not toe auto 
mobiles? 

It has already been pointed out that 
stringent down payments and shortened 
repayment periods can reduce the de 
1941-2 


experience showed, however, that direct 


mand for durable goods The 


allocation of materials and priorities 
were necessary to transter productive 
resources promptly 

As an anti-inflation device, consume 
credit control is a pitifully weak weapon 
in the face of mounting defense expendi 
tures and administration-encouraged 


wage-price spirals. Consumer credit 
control has been a politic ally acceptable 
device which gives the appearance of 
One of its 


chief dangers lies in deluding Con 


grappling with the problem. 


gress and the public into believing that 


it and the other half-way measures 
adopted to date constitute effective con 


trols 





Past President Dies 


HOWARD 1 


past president of the 


MATTINGLY, a 
National 
Consumer Finance Association 
and a former member of its Board 
of Directors. was the victim of 
accidental drowning in the Pa 
tuxent River, St. Mary's County 
Maryland, on October 5 Mr 
Mattingly, whose farm is just off 
of the river, was fishing when his 
beat capsized and it is thought 
that he was knocked unconscious 

Mr. Mattingly was president of 
the Master 
with offices in Maryland. Virginia 


Loan Service. Inc 


and Georgia. He was long a 
leader in consumer finance circles 
in Maryland where he made his 
home and active in civic affairs 
He is survived by his wife, a son 
and a daughter 














Consumer Finance in War and Peace 


By 8S 


I rcerpts from address by the Secre 
tary of the Navy at the 36th annual 
Vational 


convention banquet of the 


Consumer Finance Association 

I welcome the opportunity to appear 
before the outstanding representatives 
of this vital industry which has become 
<O indispensable to the good health of 
our national economy Consumer credit 

established as one of the basic ele 
ments supporting our industrial prog 
standards o 


ress and our superior 


living To be identified with such an 
important contributor to the prosperity 
ind happiness of so large a portion of 
uur people is a privilege that I am sure 
each and every one of us appropriately 
ippreciates 

The field of finance in which you are 
engaged occupies an important place in 
the scheme of our national economy 
Through its influence on industry, it 
has been principally responsible for the 
enormous progress made in mass pro 
duction Industry's facility and eff 
clency in mass production was a power 
ful factor in the successful outcome of 


World War Il The 
bilities of 


inherent capa 


American industry would 


have been impotent if they had not 
been developed and made active through 
the demand imposed by the hungry 
wholesale and retail markets for the 
products of industry, which were created 
by consumer credit 

The innumerable items of commerce 
that owe their reasonable cost to mass 
production, and their availability for 
bene volent 


credit 


the average family to the 


provisions of sound consumer 


ire among the influences which dis 


uish our American pattern of life 


from the more austere circumstances of 
existence which prey iil throughout most 
of the rest of the world It is bre itis¢ 
of their far-reachin effects on son 


sensitive areas of our economy and our 


ulture that the policies controlling 


itl war 
ft business ethics 
ontrol every phase 
ion oO your operations The 
public should be protected it 
joyment of the reduced prices 


ECRETARY FRANCIS P. 


can be the benign fruit of sound con 
sumer credit in peacetime. The nation 
must be assured of the enhanced manu 
facturing capability in wartime which 
is the product of highly developed mass 
production in industry at all times. 
You know your responsibility. As 
patriotic Americans, may you measure 
up to it! 

Another reason why [ am thankful 
for this opportunity to speak is because 
it presents the occasion for discussing 
some of the problems of one of the 
most important departments of our 
government—the Department of De 
lense. 

In the present period, we are engaged 
in fighting for the first time under the 
unification of the Armed Forces. The 
Defense Act of 1947 placed the Army 
and the Navy under the authority of 
the Secretary of Defense, and also in 


cluded the Force 


under his jurisdiction It was not 


newly created Air 
inticipated that the test of this unify 


ing policy would come, through the 
trials of actual combat, so soon after 
such a radical change was effected 

It was the experience gained in 
World War IL that made the necessity 
for the unification of the Armed Forces 
so obvious. It is the experience in 
Korea and at home since the 25th of 
last June that has made the wisdom of 
unification so conclusive 

This country has never been a mili 
taristic nation. Its peaceful motives and 
purposes have always been apparent 
limited 


standing Army and active Navy 


in its extremely peacetime 
Twice 
in our lifetimes we have been com 
pelled to resort to war in defense of the 
liberties and freedoms that we cherish 
itself In 


each instance, we were woefully un 
Both times 


more preciously than life 


prepared for the challenge 
we survived triumphant over the tyran 
nical forces which, could they have done 

would have reduced us and all the 
world to abhorrent slavery 

The outcome of World War Il did not 
eradicate its own cause. or the cause ot 
World War I 

The lust for tyrannical power over 
ie minds, the wills and the bodies of 

n continued to be nurtured in the 
som of atheistic communism in 
yly characteristics As such 
as been an unsuppressed challenge t 


the very existence ot Cod-fearing 
peoples everywhere Its menace to us 
n America, and to our cherished insti 
tutions, could not be ignored That 
induced the 


Defense Act of 1947, and 


knowledge Congress to 


nact the 


MATTHEWS 


radically change the method of admin 
istering the nation’s Armed Forces by 
creating the Department of Defense. 
Congress, in the discharge of its con- 
stitutional obligation to provide for the 
common defense, substantially increased 
the peacetime size of the Army and the 
Navy, established the Department of 
the Air Force, and ordered their uni 
fication under the Secretary of Defense 
to better provide for the National Se 
eurity 

I repeat. it was a radical change 
in our military structure and adminis 
tration. The wisdom of the policy has 
been tested in Korea, and confirmed. 

First of all, it is the consensus of 
conviction that the foot soldier, the 
combat ship and the airplane are each 
vital, and have an essential part to 
play in modern warfare. It was the 
combination of all three, functioning in 
mutual support of one another, that 
has made our Korean campaign pos 
sible 

Phat is the fruit of unification 

leday. we can be thankful for that 
overlapping 


elimination of functions 


and annoying jurisdictional disputes 


throughout the entire Department of 
Defense, 


basis for the edifying teamwork that 


which was the fundamental 
culminated in the recent amphibious 
operations in Korea, of which General 
MacArthur. an 
declared 


Army man, enthusi 


“The 


performed more bril 


astically Navy and 


Marines 
liantly.” 


never 


There is abundant glory in the 
Korean campaign to vindicate the best 
traditions of America of success in war 
There 
each of the three 
American G. I 


onstrated that the foot soldier is the 


is credit in ample measure for 
Services The 


has convincingly dem 


indispensable factor in land warfare 
The Air Force has established a con 
vincing record of its capabilities as a 
member of the defense team It is a 
highly valuable and indispensable in 
strument of the new te« hnique of mod 
ern wartare 

It is in the Navy and the Marines and 
however, that I 


their recent record, 


find my immediate emotional interest 
Sixteen months as its civilian Secretary 
have unfolded to me a basis for high 
ippreciation of the Department of the 
Navy 

| proudly 
service and duty well done by the men 
of the 


proclaim another exalted 


Navy and Marine Corps along 
the coasts, within the shores, upon the 
beaches and in the skies of North and 
Korea They have 


South justified 
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America’s dependence on them, and ler 
faith in the Navy's unbroken record of 
victories achieved in every war in the 
sacred cause of liberty and freedom. 
The motive which animates the cur 
rent thinking and actions of the De 
partment of Defense is nothing new in 
the national philosophy and objectives. 
It is as ancient as the fundamental 
principles embodied in the Declaration 
of Independence. It is enshrined in the 
immortal provisions of the Federal Con 
stitution. It is older than any human 
It emanates from the nat 
ural law and is reflected in the most 


government. 


common instincts of human existence 
It is the all-consuming craving of every 
individual to enjoy the natural rights 
bestowed upon him coincident with 
his creation and without which life 
would be barren of liberty and happi 
ness, 


Unification of the Armed Forces is 


not alone sufficient to win the war of 
ideals. Our people must be united. 
They must be conscious of the danger 
we face. They must recognize the peril 
that threatens. They must understand 
that it can be as fatal to lose a cold 
war as to lose a shooting war. 

Ladies and there are 
sacrifices ahead, new disciplines are im 


gentlemen, 
pending. The most precious thing in 
life is at stake—our freedom. The 
enemy is impelled by a force that sur 
passes any power for evil yet encoun 
tered in the conflicts of the past. There 
is no choice but to survive or perish. 
That we may, under the Providence 
of God, survive with liberty and free 
dom, we the people of this nation once 
more, as we have always done in the 
face of every challenge to our country’s 
faith and integrity in the past, again 
solemnly “pledge our lives, our for 


tunes and our sacred honor.” 


Standards for Advertising 


Consumer Credit 


Issued by the Association of Better Business Bureaus 


The National Consumer Finance As 
sociation has signified its support of 
these standards. They are the same 
ones which were in effect under the old 
Regulation W 


1. No advertiser shall make any state 
ment about credit terms which is false 
or misleading or which tends to frus 
trate Regulation W 

2. No advertiser shall make any offer 
or representation which states or implies 
that loan or credit terms are available. 
which in fact are not obtainable under 
Regulation W. 

No advertiser shall use any state 
ment which states or implies that loan 
or credit terms, permitted by Regulation 
W. under special circumstances or in 
limited cases only, are available gener 
ally 

4. No advertisement shall be so con 
structed, typographically or otherwise 
as to create the impression that credit 
terms featured apply to all merchandise 
loans, credits or services offered in the 
advertisement, when such is not the fact 

5. No advertiser shall offer 


ances or credits, including trade-in al 


allow 


lowances, which are fictitious or exag 
gerated or in any way tend to mislead 

6. When instalment credit terms are 
adve rtised as specifi amounts pe r week 
or per month, the advertiser shall refer 
to the fact that a down payment is re 
quired, if such be the case 

(Nore: It shall be deemed satisfac 
tory, in complying with this standard 
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if an advertiser adopt any one of the 


following methods of compliance 


Name the amount of the down pay 
ment specifically. 

Name the percentage of down pay 
ment required. 

State, without qualification, that a 
down payment is required. ) 


7. No specific down payment shall be 
quoted in an advertisement which is 
less than the amount required in Regu 
lation W 

8. When offers to lend money for the 
purchase of listed merchandise are ad 
vertised, the advertiser shall refer to the 
fact that such loans are limited to only 
a portion of the purchase price or to the 
purchase price after the down payment. 

9. No advertiser shall refer to an in 
stalment credit as a charge account 
Instalment credit is defined by Regula 
tion W as a “credit which the obligor 
undertakes to repay in two or more 
scheduled payments or as to which the 
obligor undertakes to make two or more 
scheduled payments or deposits usable 
to liquidate the credit, or which has a 
similar purpose or effect.” 

10. No advertiser shall employ the 
phrase “No money down.” or its equiva 
lent, in connection with a charge ac 


count 


(Nore: For the 


Standards the term 


purpose of these 
Advertiser” shall 
include all who sell or lend by printed 


or oral representations. ) 


New Board Members 


Seven new members were elected to 
the Board of Directors of the National 
Association at the Annual Meeting in 
Chicago on September 23, 1950. 


Lloyd M. Boyd, a partner in the 
Jim Furlong Loan Company of Denver, 
Colorado, has long been active in the 
state association there. He has been 
treasurer, vice president and is now 
president of the Colorado Association. 
He is an enthusiastic supporter of the 
National 
the leaders in obtaining new members 


Association and was one of 
in its membership campaign. 


Lawrence M. Curtiss, vice presi 
dent of Public Loan Company of St. 
Louis, Missouri, has been in the con 
sumer finance business since 1928 and 
has been with his present company the 
entire time. He is now in charge of loan 
office operation for the organization 
Mr. Curtiss has served ably on various 
committees of the National Association 


. Levy. president of Liberty 
Loan Corporation of Chicago, started in 
the consumer finance business in Chi 
cago in 1931 with one office. His com 
pany has grown in the ensuing 19 years 
to a 63 office unit with branches in 
six states—Illinois, Indiana, Maryland 
Michigan, Virginia and Wisconsin. Mr 
Levy is a firm believer in trade associa 
tions and all of his offices hold member 
ship in the National Association and the 
various state associations 


Edward J. MacDermott, treasurer 
of Merchants Acceptance Corporation 
Worcester, Massachusetts, started in the 
consumer finance business with his 
father’s company doing part time work 
while he was still in high school. He 
has been treasurer of the Massachusetts 
Association and is a member of the 
Executive Committee of the New Hamp 
shire Association. During the war he 
served in the Army Air Force for 47 
months and was honorably discharged 
in February 1946 with the rank of 


Major 


Hoke T. Maroon, 
urer of the Family Loan Company o 
Miami. Florida has been in the con 


ecretary-treas 


sumer finance business nearly 20 vears 
and has held his present position sines 
1934 He was vice 
Florida Association for 
and served as president in 1948-1949 
Mr Maroon was also in service during 


World War Il 


president of the 


several years 


M. E. Patrick, vice 


Federal Discount Corporation, Dubuque 


president of 


lowa, has been with this organization 


ied on Page 12 
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Personalities 


John T. “Bud” Snite is vice 
president and general manager of Im 
Credit 


started by his 


Company, the company 
father. Albert P 


Imperial has thir 


perial 
Snite 
forty-six Years age 
ten in Chicago and three in 
IHinei- 

was educated in the 


IHineis 


attended 


teen offices 
downstate 
Mr. Snite 
Park 
schools” and 
lege Deciding that he 


ness to higher education 


High 
grammar high 
Dartmouth Col 
preferred busi 
he left colle ue 


to become associated with Imperial, and 


land and 


now has twenty years im the 


«mall 


Mr. Snite’s 


experience 
loan business 


civic and association ac 


tivities are numerous For the past 


three years he has been chairman of the 
Consumer Finance (,reup in ¢ hicage for 
the American Red Cross and each year 
has been the first chairman in Chicago to 
collect the quota assigned to his group 


He is 


mittee 


i member of the Reviewing Com 
on Child Care 
Community Fund of Chicago 
of the Board of Directors and of the 
Advertising National 


and 


Agencies for the 


i member 


Committee of the 
Finances (ssociation 
chairman of the Membership ¢ 
tee of the Hines 
\ssectation He is 


ol the 


Consumer 
emit 
Consumer Finance 


ilse vice president 
Chicago Lenders Exchange 

been Mir 
hobby. and tor 


World 


contender in the 


Sailing has Snite's life 


twelve or thirteen 
War IL he 
Chicago-Mackinas 
Now he 


boat on 


long 


years betore was a 


skippering his own boat 


, 
Race 


« the owner of a 53-toot power 


which he and his tamily cruise every 
summet 


Appropriately theretore during 
World War IL Mr 
L nited Naval 


Lieutenant (}.¢ 


Snite served in the 


, 
States Reserve as a 


(ont 
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WENTY Years Ago in the News 


Personal Finance News, November 1930 


National Officers, 1930-1931: 


President, T. M. Kaufman; Vice President, L. K. Os- 
borne; Executive Vice President, W. Frank Persons; 


Treasurer, T. J. Harrison; Secretary, Edgar F. Fowler 


The personal finance business has really established a new theory and 


practice in the extension of credit Conventional credit practices for 


establishing the security of loans have been subordinated in personal 


finance to a point where they play 1 minor part Our business 1s built 


primarily upon faith in the integrity ind w holesome character ot the 


individual American citizen There is no better or more genuine 


example of the so-called character loan than is to be found in everyday 
transactions. I may add that the general experience of our business not 
only justifies the estimate we have placed upon American character, but 
has already suggested to those outside our business the need for greater 
elasticity and more freedom from the customary business conventions 
in dealing with the problems of consumer credit 

The leadership of our industry is completely convinced that it ts 
our function and our responsibility to provide a complete loan service, 
not only in the size of the loan within legal limit, but in making our 
services ay rilable to all reput ible Americ ins 
Vice President, 


American Association of Personal Finance Companies. 


W. Frank Persons, Executit: 
Sold on Membership 


National 


I was willing to listen but I was 


For some years members (of the Association) have been 


coming to me urging me to join up 


not greatly moved. You have given many good reasons: that | should 
support work of benefit to all persons engaged in this business; that 
I would enjoy the meetings, and so forth 

But 


that the matter could not be reckoned with wholly in 


this year you sounded a new note You made me begin to sec 


terms of imme 


diate and visible dollars and cents. For the first time I began to get a 
picture of the intangibles of the business, its untouched opportunities, 
the chance to lift it out of old ruts by common effort—a chance that 
would be missed if any influential body of operators remained outside 
the Association. I began to appreciate your efforts to make the business 
1 real constructive torce in the community If that was your objective, 
Iw inted to work with you 


War TO OV 


Every business has the capacity for service. In this one you have an 


enviable relationship to your customers by which you may give them 
the skills which you have acquired in pursuit of your task for the solu- 
tion of their dithculties in a way which is not contracted for, but which 
is an expression of the common humanity which should designate men 


That 


the oby rus 


service can stand on its 


that of 


ind women in their social relationship 


feet and defend itself, and, of course, service 1S 


advice on money matters It is no mean opportunity to be the 


guide of the great majority of the American people in the most insistent 
of all factors of their environment, the economic income, the economic 


conditions which, after all, will make or break society itself 


—Dr. Frank J. BRUNO, Director 


Department of Social Work, Washington University. 
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Another 


Louis Hiller 


Nebraska's oldest 


loan company, which was organized in 


Provident Loan, 
1916 is the new Omaha operation of 
the recently reorganized Community 
Credit Company of which Louis Hiller 
is president and his son, Richard Hiller, 
executive vice president and general 
manager. Provident Loan has one of 
the most modern and serviceable loan 
and finance offices in the United States 
and is the first company in Nebraska to 
move away from the downtown location 
and operate with a parking lot and com 
plete drive-in loan service for its cus 
tomers 

Provident Loan building is located at 
3023 and 3025 Farnam Street in Omaha 
which is across the street from Sears 
& Roebuck Company. It is also across 
from Turner City Park at an intersection 
of a north-south boulevard and east and 
west main street from the heart of the 
city—two heavily traveled highways 
with bus and street car service to all 
parts of the city The building is one 
story, 50 x 60 ft., having its own private 
parking lot in the rear of the building 
and also plenty of parking space acces 
sible in front, side. and on near-by 
streets 

The company has a large motivated 
neon sign across the entire front. The 
new offices are completely air-condi 
tioned and were specially planned. de 
signed and remodeled for small loan 


and finance company operation. The 


Richard Hiller 
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Modern Development 


building has a new acoustical suspended 
ceiling, excellent fluorescent lighting, 
and all new matching desks, files and 
other equipment 

rhere is ample working space for the 
Provident Loan operations with two con 
sultation rooms, two private offices for 
the managers of the loan and financ« 
departments and a good-sized reception 
and waiting room for the customers 
Also there are two large offices for the 
officers of the company, and ample 


space tor the accounting departme nt 


which handles all of the operations for 
Provident Loan and the Community 
Credit Company and its four branch 
offices 

The building has a half basement 
[his space has been utilized for rest 
rooms, advertising and mailing depart 
ments and a good-sized stockroom. Pet 
haps the most novel feature of the entire 
layout is the recreation and lunch room 
in the basement which includes a com 
bination electric stove. sink and re 
frigerator unit which enables the prep 
aration and serving of lunches for 
employes and guests It's a place to 
relax during lunch hour and rest 


per iods 


Accounting Department 


Statement of J. Edgar Hoover, Director, 


Federal Bureau of Investigation 


The internal security of the United 
States can be assured with the coopera 
tion, aid and assistance of every law 
abiding person in our Nation. The 
President of the United States in restat 
ing the responsibilities of the Federal 
Bureau of Investigation has called upon 
all law enforcement officers, patriotic 
organizations and individuals to report 
information pertaining to espionage. 
sabotage and subversive activities to the 
FBI. Plans have already been made 
and are in operation whereby the law 
enforcement agencies of the Nation are 
working in close cooperation with the 
FBI. 


The following suggestions are being 


made to assist patriotic organizations 
and individuals in complying with the 
President's request 

1. The FBI is as near to you as your 
telephone. The first page of every tele 
phone book in the country lists the 
nearest ofc e ot the FBI 


municate with the FBI by telephone 


You can com 


letter or call at our nearest office 

2. Feel free to furnish all facts in 
your possession. Many times a small 
bit of information might furnish the 
data we are seeking. If you have any 
information on sabotage. espionage, or 
subversive activities, contact the FBI 

3. The FBI is interested in receiv 


ings facts: we are not interested in what 
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a person thinks but in what he does 
which undermines our internal security 
Avoid reporting malicious gossip or idle 
rumors 

4. Do not circulate rumors about sub 
versive activities, or draw conclusions 
from information you furnish the FBI 
The data you possess might be incom 
plete or only partially accurate. By 
drawing conclusions based on insufh 
cient evidence grave injustices might 
result to innocent persons 

». Once you have reported your intor 
mation to the FBI do not endeavor to 


make 


best be done by trained investigators 


private investigations. This can 


who have access to data acquired over 
the years on individuals engaged in 


subversive activities Hysteria, witch 
hunts and vigilantes weaken internal 
security Inve stigations involving inter 
nal security require care and painstak 
ing effort. We all can contribute to our 
internal security by protecting the inno 
cent as well as by identifying the ene 
mies within our midst In cases involv 


ing espionage it Is more important to 
identify spies, their contacts, sources of 
information, and methods of communi 
cations than to make immediate arrests 
The greatest defenders 


Ameri 


producing the 


6. Be alert 
iwwainst sabotage are the loyal 
can workmen who are 
materials and weapons for our defense 
They can be the 
fense in every walk of life 


“watch dogs 


The forces which are most anxious 
to weaken our internal security are not 
always easy to identify Communists 
have been trained in deceit and secretly 
work toward the day when they hope 
to replace our American way of life 
with a Communist dictatorship. They 
utilize cleverly camouflaged movements. 
such as some peace groups and civil 
ganizations, to achieve their 
While they as indi 
viduals are difhcult to identify, the Com 
Its first con 


rights or 


inister purposes 


munist Party line is clear 


rn is the advancement of Seviet Rus 


he godless Communist cause 
mportant to le irn to know the ene 


tthe Americar 


— aliti 
Personalities 


New Board Members 
Continued trom Page 9) 


for 17 years. Mr. Patrick is president 
of the lowa Association and a director 
of the Wisconsin Association. Last year 
during the National Association’s mem 
bership campaign, he led the list of 
state membership chairmen in number 


of applications obtained. 


John T. Snite, vice president of 
Imperial Credit Company of Chicago, 
the last in the alphabetic al list of new 
members, is written up in the “Per 
sonalities” column in this issue. We 
plan to tell you more about Messrs 
Boyd, Curtiss, Levy and Maroon in that 
column in subsequent issues. Mr. Pat 
rick and Mr. MacDermott were written 
up in earlier issues. 


Above: Participants in the Legal Round Table at the 1950 Convention—Louis A. 
Hellerstein, Joseph E. Newton, Leo M. Gardner, Frank B. Hubachek and Bryan 
Purteet. 


Below: Participants in the Round Table on Operations—M. L. 
Hammond, H. E. MacDonald, A. B. 
and Harry W. 


Lichtenstein, Harry A. 


Goeglein, D. B. 
Bagley, Davis Weir 
Gibson. 
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State Association Activities 





Massachusetts 


A. F. Wilmouth (Left), New Presi- 
dent, and CC, A. Ahearn, Outgoing 
President 


Wilmouth of the New 
Corporation, Wor 


Alfred F. 
Method 
cester, was elected president of the 
Association of Small 
September 14, 


Finance 


Massachusetts 
Loan Companies, on 
at the Association’s 29th Annual Meet 
ing held at the Hotel Shelton, Boston, 
Massachusetts. Also elected were James 
F. Watson of Pioneer Credit Corpora 
tion, first vice president; William 5S. 
Fox, Family Loan Corporation, sec 
Potter 
of Boston, secretary and Charles T. 
MacDermott. Jr., 
elected treasurer. 


ond vice president; Charles F. 


Worcester, was re 
Charles A. 
ot Mattapan, outgoing president, was 


Ahearn 


elected to the Executive Committee. 

The Membership Meeting, held at 
1] A.M., in the east wing of the Shelton 
Hotel Roof, included reports of the 
officers of the association and reports 
of the 
Mr. Ahearn reporting for the Executive 
Martin W. Newman for 
Public Relations Committee, Ernest F 
MeNeil for the Publicity Committee and 
Alfred F. Wilmouth for the Membership 


Committee. 


four standing committees with 


Committee, 


A reception for guests was held at 
12 noon, followed by luncheon at 12:30, 
which was attended by 150 members 
and guests, including several members 
of the Massachusetts Legislature. rep- 
resentatives of the Boston Better Busi 
ness Bureau, the A. F. of L., C.LO.. 
Chamber of Commerce and other state 
civic groups. 

The afternoon session. presided over 
by Charles A. Ahearn, featured a Sym- 


posium on “War Controls and Regu 
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lations” at which Charles H. Watts, 
chairman of the Board of Beneficial 
Management Corporation of Newark, 
N. J., and past president of the Newark 
Chamber of Commerce, acted as Mod 
erator. On the panel were Martin J. 
Hanley, Supervisor of Loan 
of the Commonwealth of Massachusetts, 


Agenc ies 


Paul L. Selby, executive vice president 
of National Consumer Finance Asso 
ciation, Washington, D. C., Edgar T. 
Higgins, Counsel for Beneficial Manage 
ment Corporation of Newark and Harry 
Angney of the Federal Reserve Bank. 

Mr. Ahearn, the outgoing president, 
made the following report: 

“Our session today is the twenty-ninth 
annual meeting of our association. 

“In preparing for this meeting, | 
looked back over the annual reports 
of the Supervisor of Loan 
and noted that in the report for the 


Agencies 


license year 1921, the supervisor de- 
voted a great deal of space to the 
formation of the Massachusetts Indus- 
trial Licensed Lenders Association. 
This was the first name of our Asso 
ciation, later changed to Massachu 
setts Association of Small Lean Com 
panies. 

“There were twenty-five lenders on 
hand for that first organizational meet 
ing and | believe there are not more 
than one or two of the original group 
alive and active in the field at this 
time. I wish they could be here today. 

“If they were here and were to recall 
the beginning of this association and 
the trials and tribulations they went 
through in the early days, I am sure 
it would be an inspiration to all of us 
present today. 

“The small loan business has come 
of age after a long period through hard 
work, self-examination and the willing 
ness to accept the comments, criticism 
and suggestions of those inside and out 
side of our field whose experience and 
knowledge qualifies them to speak 
That and the constant striving of our 
members to provide good service at a 
fair rate gives you the answer to twenty 
nine years of successful, continuous 
operation in Massachusetts. 

“I think it is significant that twenty 
nine years ago the then Supervisor of 
Loan Agencies, Frank H. Pope, met 
with the lenders when they formed their 
first formal organization. Today we 
will have with us the man who holds 
that position in Massachusetts at the 
present time to give us the benefit of 
his thinking and his advice, Supervisor 
of Loan Agencies Martin J. Hanley. 

“I think it is fitting to mention this 
because one of the principles announced 
as part of that first meeting twenty 


nine years ago was the following: *—to 
maintain good relations with all state 
officials and their examiners and deal 
with them in a spirit of cooperation. 

“This announced purpose has been 
adhered to all during the years from 
that first session until this one today. 
We are still anxious to cooperate with 
supervisory officials believing — that 
through cooperation we can improve our 
business methods and the service we 
render those who come to us for cash 
consumer credit. 

“Today we have as members more 
than two-thirds of the 199 licensed 
companies operating in Massachusetts. 
This represents a high percentage of the 
total outstanding loan volume in mem- 
bership in the state. This achieve 
ment, I believe, is due to the excellent 
work of our association down through 
the years. 

“Our business has come a long way 
since 1921 in many respects—in vol 
ume of business, number of licensees, 
acceptance by customers and the gen 
eral public alike and in the spirit of 
cooperation and mutual understanding. 
We still have a long way to go. There 
are still many areas in which the lack 
of cooperation on the part of some 
licensees tends to slow down progress 
Then, too many of us are seemingly 
so busy that we don’t have time to par 
ticipate in the affairs of our community 

in too many instances we are ‘be 
longers’ and not ‘workers.’ 

“There are still licensed companies 
operating in Massachusetts who take 
the attitude of ‘Let George Do It’ and 
remain outside the association taking 
a free ride on the efforts of associa 
tion members, benefiting from the work 
that this association has been doing year 
in and year out over the past twenty 
nine years. We must find a way to en 
courage these nonmembers to join hands 
with us and carry their share of the load. 

“I feel that as a member of this asso 
ciation I receive more than value re 


ceived. Speaking for my own com 
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pany | am certainly pleased by the 
way our association carries on for us 
and | believe all of you feel about this 
us I do 

The legislative session just closed 


demonstrated this fact Faced with a 


critical situation due to a number of 
circumstances that could not have been 
predicted or anticipated in advance 
the association overturned what looked 
to be an impossible situation when 
through a parliamentary trick (which 
confused many members of the House 
ot Represe ntatives} the one percent 
eut rate bill was substituted for another 
bill and advanced one step in the pro 

of consideration 

Acting fast. but with thoughful and 
expert precision, the association pro 
ceeded to mobilize public opinion and 
support Within a relatively short tine 
the newspapers Df the Commonwealth 
without exception, rallied to our sup 
port This was not an accident —nor 
a miracle it was the result of direct 
and studied action on the part of your 
ussociation. | believe it is safe to say 
that in no other state in the country 
has such wholesale support and en 
dorsement of our business ever occurred 


editorials from 


est you examine the record of 


Massachusetts news 


papers which has been widely cir 


lated 
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\s far away as Oregon, this pro 
gram was noticed and applauded. | 
want to read you an excerpt from one 
of dozens of similar letters received at 
association headquarters following that 
period. This letter is from a member 
of the Executive Committee of the Na 
tional Consumer Finance Association 
and a former president of the National 
and Oregon Associations. It says in 
part 

‘| was very much impressed with 
your program—it is outstanding evi 
dence of the fine job done in the state 
of Massachusetts. [| want to congratu 
late you j 

The results speak for themselves 
but de not overlook the fact that the 
results do not show the long hours of 
hard work put in by your Public Rela 
tions Committee and Executive Com 
mittee during this period—as well as 
the fine work done in many local areas 
by association members who responded 
when they were alerted and asked to 
take their part in this offensive in their 
towns. | was impressed with the re 
sponse of our members to this call for 
it demonstrated to me what organiza 
tion and cooperation can do 

‘As we begin another year. I look 
forward with confidence that our asso 
ciation will continue to grow in prestige 
ind in numbers—and I am urging every 
member of the association toe do his 
part in seeking out and enrolling new 
members 

The year ahead will present new 
Another 


session will he gin January 


problems for our association 
legislative 
Ist. New legislation will undoubtedly be 
offered by a minority in the legislature 
that is antagonistic to our business 
Our job will be to combat such attacks 
while at the same time promoting sound 
measures | look forward with con 
fidence, after two years as your presi 
dent. | have learned a great deal dur 
ing this time—a good deal I did not 
know two years ago--and I want to 
pay tribute to the members of the Exec 
utive Committee and the Public Rela 
tions Committee for their untiring 
efforts in behalf of our business. We. 
as an industry, can be proud of the 
leadership of these men. I have en 
joyed and profited by my association 
with them and | am indebted to them 
as is every licensed lender in Massa 
chusetts (whether a member or non 
for the toil and effort they put 
into their assignment in behalf of all 


member ) 


of us in the small loan business in 


Massachusetts.” 


New Hampshire 


The New Hampshire Association of 
Small Loan Companies held its quar 


terly meeting at the Manchester Coun 


try Club on September 12. The meet 
ing was opened and presided over by 


Roll call 


was taken; the secretary's and the treas 


vice president, Paul Nelson. 


urer’s reports were read and accepted 

The committee gave a report on the 
pamphlet, Small Loans in New Hamp 
shire. Discussion followed. E. J. Mac 
Dermott made a motion to accept the 
completed folio and turn it over to the 
Public Relations Committee to print if 
and when needed for their use. 

Mr. Dunning gave out reprints of 
“The Small Loan Business—Good and 
Bad” from Changing Times, the Kip 
Mr. Mae 


Dermott suggested the Public Relations 


linger Magazine, July issue. 


Committee consider the use of this 
article, should they feel that it would 
be helpful in their work in the future 

Paul Nelson spoke on acts of friend 
ship. to be sponsored by the associ 
ation and gave some examples. By 
doing this it would help to create good 
will in the communities, toward our 
business. A general discussion fol 
lowed, but no definite action was taken. 

Attorney Ernest D'Amour was a guest 
of Mr. Ackerson. Chester Ball, general 
sales manager of Station WWNH,. was 
guest of Mr. Strong 

\ very fine dinner was enjoyed in 
the dining room. After dinner the mem 
bers participated in a golf match. Ed 
ward MacDermott and Chet Ball won 


the prizes 


New York 


The New York State Consumer Fi 
nance Association is successfully con 
tinuing its program ot regional meet 
ings throughout the State of New York 

Three more meetings were held in the 
Utica, Syracuse and Rochester Areas on 
three successive nights, September 5, 6 
and 7. A total of appreximately 250 


persons attended these three meetings. 
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representing a complete turnout of the 
loan offices in these areas. 

The purpose of these meetings is to 
foster a better understanding of the 


consumer finance business through 
knowledge of the service it performs 
in the community. The plan is to bring 
home first to the loan office employees 
the facts about the consumer finance 
business and then to organize each area 
by the appointment of a Regional Public 
Relations Committee to carry out the 
association program into its broader 


educational development. 


Seated. Left to Right: R. O. Wiesner, 
M. E. Lerch, W. A. Bean, T. L. Cotton; 
Standing, Left to Right: W. F. Dun- 
ning. A. E. Robichaud, J. P. Bramer. 


At each meeting Richard O. Wiesner 
executive vice president and counsel for 
the association, presented to the group 
the entire story of the consumer finance 
business using a Vu-Graph machine 
with specially designed visual aid charts 
to highlight the important points cov 
ered such as the history and background 
of the business. its present status, all 
aspects of the rate question and the 
importance of the business in our gen 
eral economy 

At the conclusion of his presentation 
copies of the new association pamphlet 
entitled “A Look at the Consumer Fi 
Business in New York State” 
were presented to each person present 

At the Utica Marlin | 
Lerch. regional director of public re 


lations for Household Finance Corpora 


nance 


meeting 


tion. presided and explained the pur 
pose of the meeting Announcement 
was made of the appointment of the 
following persons as a Public Relations 


Area: Harry 


B. Douglas. chairman of the committee. 


Committee in the Utica 


of Personal Finance Company of New 
York, Utica, Bernard J 
Household Finance Corporation, Utica 
Henry \ 


dent Loan Association, Utica, and Don 


Letner of 
Fallerman of Utica Provi 


ild R. Hawley of Interstate Loan Cor 
poration, Herkimer 
Harry W. 


sumer relations for Capital Finance Cor 


Gibson. director of con 


poration. handled the Syracuse meet 


ing and spoke briefly on the importance 


of public relations in the loan office 
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The local committee for the Syracuse 
Area is: A. Russell Buchman, chairman 
of the committee, of Interstate Financial 
\. William 
son of Cortland Small Loan Company 
Cortland: R. Wesley Medin of House 
hold Finance Corporation 
Ray H. Bills of Domestic Finance Cor 
Katz of 
Personal Finance Company of New 
York, Syracuse; Tom Marks of Upstate 
Loan Company, Inc 
O'Brien of Capital Finance 
Corporation, Seneca Falls. 


Corporation, Syracuse; L. 


Syracuse ; 
poration, Syracuse; Everett EF 
Watertown, and 
James F 

The Rochester meeting was presided 


over by W 


lations 


Ferris Dunning, public re 
Household 


Corporation, who introduced 


representative for 
Finance 
several outside guests including Emery 
\. Brownell. executive director of the 
National Legal Aid Association, Roches 
ter, and Harry C. Reynolds, manager of 
the Better Business Bureau. Rochester 
The Regional Committee for this area 


is: Murrl J. 


committee, of Home & Auto Loan Com 


Anderson, chairman of the 


pany, Ine.. Rochester; James F. Crom 
well of Household Finance Corporation 
Albert J. Moore of Personal 
Finance Company of New York. Roches 
ter; W 


Finance Corporation, Rochester; 


Rochester; 


Reginald Steves of Domestic 
Ralph 
D. Bickford of Genesee Finance Com 
Batavia; Ralph W. Monty 
of Loan Service Corporation, Geneva 
and Paul E. Allen, Interstate Loan Cor 


poration, Perry 


pany, In 


Pennsylvania 


The first session of the Third Quar 
terly Meeting of the Pennsylvania Con 
sumer Finance Association held = at 
Dallas, Pennsylvania on September 13 
was the membership business meeting 
\ fine turnout was on hand, in spite of 
Haupt 


called the meeting to order at 10:30 a.m 


the weather. when President 
The regular order of business followed 
and reports of officers and committer 


chairmen were heard 


Secretary Hittinger presented seven 
membership applications, approved by 
the Board, from six new company in 
terests. These and thirteen new offices 
of member interests were formally 
voted into association membership 

The matter which perhaps created 
the most lively interest was that of as 
sociation concern over illegal high-rate 
lending that appears to be on the in 
crease in certain parts of the state. O 
B. Lippman, Chief of the Consumer 
Credit Division, Department of Bank 
ing. was present and took part in the 
discussion. He pointed out that the 
anxious to 


Department was always 


stamp out any money lending that 
violated provisions of the Pennsylvania 
Small Loan Act. but. unfortunately, it 
lacked the necessary funds for compre 
hensive mvestigation of alleged m 
stances He emphasized their readi 
ness to cooperate with our association 
in gathering evidence in cases reported 
When good and sufficient proof was in 
hand, the Department, he said, would 
need no further help. but on its own 


Where 


upon, by motion duly made and ap 


would prosecute to the limit 


proved, the Public Relations Committee 
was empowered to help ferret out sus 
pected bootleg lenders Pursuant to 
this end, all association members are 
urged to report to the association cases 
of such illicit eperations concerning 
which they have any reliable leads 
Another matter of great importance 
that was discussed concerns the proper 
procedure in event of a loan office rob 
bery The association is bending every 
effort to discourage this nefarious busi 
ness, and, it was pointed out, in some 
instances the publicity allowed by some 
victim offices has been such as might 
encourage repeat calls by the stick-up 
artists The Public 


mittee was authorized to issue sugges 


Relations Com 


tions to member offices as to the pub 
licity facts to be given out in the event 
of robbery 

At the conclusion of the business ses 


sion President Haupt called upon John 
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Hauser to introduce the first guest 
speaker of the day, DeWitt J. Paul, 
Director of Public Relations for Bene 
ficial Management Corporation Mr 
Paul's address was very timely and 
enthusiastically received by the audi 
ence 

The quarterly meeting luncheon 
marked the climax of a busy day's pro 
gram. Before announcing the guest 
speaker, President Haupt introduced 
those seated at the head table, including 
Thomas F. Leahy, manager of the Better 
Business Bureau of Scranton, an always 
welcome guest at association meetings 
J. W. Nelms, manager of Household 
Finance Corporation's Wilkes-Barre of 
fice was introduced as chairman of the 
Committee on Local Arrangements. 

Mr. Nelms, being a fellow-townsman, 
was asked to introduce Mr. MeCole, 
former mayor of the city of Wilkes 
Barre and a noted after-dinner speaker. 
The first thing Mr. MeCole did was to 
invite those assembled to stand in a 
moment of silent prayer for the victims 
and their families of the great train 
disaster that had befallen members of 
the 28th Division, nearly all of the 
casualties being residents of Wilkes 
Barre 

The theme that ran through Mr 
MeCole’s entire address was the spirit 
of lending a hand and speaking a good 
word to others, especially young people, 
to encourage them to higher achieve 
ments All who heard Mr. MeCole 
felt deeply indebted to him for coming 
to our meeting 

Che afternoon outdoor sports that had 
been planned were completely washed 
out by the rain. That fact, however, 
only lent encouragement to the re 
mainder of the serious part of the pro 
gram: namely, the showing of the 
films Every Seventh Family and Who 
Gets the Credit. Bob Farlow, of Girard 
Investment Company, Pottsville, was on 
hand with his own projector and film 
for that purpose. Mr. T. N. Burke was 
also on hand to conduct the bull session 
with those who lingered to participate 


REGULATION W 
FORMS 
Carried in stock for 
IMMEDIATE DELIVERY 


Statement of Borrower 
Statement of Changed Conditions 
Exempt Credits Statement 


DUNCAN PRINTING 
CORPORATION 


714 North Capitol Avenue 
INDIANAPOLIS 4, INDIANA 








Consumer Credit Conference 


Continued from Page 4) 


address by Dr. Ernst A. Dauer, “The 
Effect of Consumer Credit on Business 
Fluctuations,” appears elsewhere in this 
issue. Dr. Avram Kisselgoff analyzed 
“The Demands for Consumer Credit,” 
pointing up the influences which affect 
consumer credit volume, including, 
among other things, income, employ- 
ment, need, terms, savings and controls. 
He reached the conclusion that con 
sumer credit controls are more bother 
than value. 

In the panel discussion Carson L. 
Bard, Louisville Credit Bureaus, said 
that 25° of credit applications were 
for the purchase of durables. The 
number of applications were about the 
same in 1950 as in 1949. T. E. Court- 
ney, Northern Illinois Finance Corpora- 
tion, emphasized soundness of con- 
sumer credit. Not one finance company 
closed during the bank holiday in the 
depression. i? D. Griffin, Local Loan 
Company, said that consumers do not 
like Regulation W, and that the regula- 
tion will have no effect on inflation. 
Limitation on governmental extension 
is more needed for economic stability. 
Dr. Albert Haring, Indiana University. 
urged that middle and lower income 
groups must have instalment credit to 
acquire durables—their standard of liv- 
ing depends on ability to buy durables. 
M. R. Neifeld, Beneficial Management 
Corporation, said the consumer budgets 
himself better than any outside agency 
Regulation W reaches into the homes 
of millions of consumers. Such control 
smacks of hysteria but does not go to 
grass roots sources of inflation. 

The conference concluded with a 
splendid address by Dr. Reavis Cox of 
the University of Pennsylvania, on 
“Consumer Credit and the Family.” 
He raised a lot of questions about which 
more facts and data are needed, but 
emphasized the great constructive force 
which consumer credit has been in 
building the high standard of living 
enjoved by the American family. 


Proceedings 

The proceedings of the conference 
are to be printed and will be available 
for distribution in a few weeks. This 
record will be the most up-to-date, 
authentic analysis of the consumer 
credit situation in the United States. 
It is a valuable contribution to an im 
Watch for an 


announcement or write CONSUMER 


portant economic field 


Finance News for further information 
* 


Life without work is nothing. You 
must earn your holidays if you are to 


appreciate them. 


Franc esca de Kende 





BLAINE BRAXTON 
BARBER 


Blaine B. Barber, a former 
member of the Board of Directors 
of the National Consumer Finance 
Association, from 1943 to 1946, 
died in Miami, Florida, on Sep 
tember 16. He was 44 years old. 

He was president of the Florida 
Loan Company, Inc., of Deland, 
Florida, and a leader in Volusia 
County and Daytona Beach bank- 
ing and financing groups. He 
was also a past president of the 
Florida Association of Small Loan 
Companies and a member of its 
Board of Directors. 

Mr. Barber was very active in 
civie affairs and was a past presi 
dent of the Daytona Beach Cham 
ber of Commerce: a member of 
the Board of Directors of the state 
Chamber of Commerce and chair 
man of its Membership Commit 
tee. 

He is survived by his wife and 


three daughters. 











WILLIAM TRUFANT FOS. 
TER, director of the Pollak Foun 
dation for Economic Research, 
Jaffrey, New Hampshire, died on 
October 8. The Foundation was 
started in 1920 and from the be 
ginning Mr. Foster had been its 
director. Since the early 1930's 
the Pollak Foundation has carried 
on research on consumer credit. 
Fight editions of Small Loan 
Laws in the United States have 
been published by it as well as 
numerous other pamphlets on con- 
sumer credit. 





CONSUMER FINANCE NEWS 








A Glance at What They Are Doing 


Humphries and Lion’s Club 
President James Moore 


The Lion’s Club of Paducah, Ken 
tucky 


years with its Radio Auction, and spastic 


has done well in the last four 


and other crippled children have bene 
fited. Rather than put on another 
“drive” for cash donations. they de 
cided to get city merchants to give 
merchandise which would be sold to the 
public over the radio. Mr. Charles 

Humphries. President of Friendly Fi- 
nance, came up with a triple play idea 
that sparked the drive to its finest finish 
this year, netting more than $8.000! He 
gave $1.00 to the crippled children’s 
fund every time a buver paid $1.00 or 
more above the cash value of an article 
being sold. The bids poured in and 
150 sales went at least $1.00 above 
regular price! Friendly Finance gave 
$150.00 to the fund: encouraged bidders 
to pay more; and earned a lot of good 
will from the public Audiences were 
estimated at about 20,000 persons per 
night listening an average of two hours 


per night for six nights 


The Home Loan and Finance 
Company of Mt. Carmel, Illinois. was 
host to a delegation of teachers of Wa 
bash County on October 12 when the 
second annual 1.t Day was held 
there The Home Loan & 


Company was one of 28 participating 


k Inance 


firms The teachers were guests of the 
Joseph \ 


explained to 


company in the office where 
Riley. District Manager 
them the history of the industry. as well 
as the company, and gave other perti 
nent facts concerning the day to day 
operations of the small loan company 
Victor I 
was also on hand to welcome the guests 
Ralph E. Severns, Manager of the Mt 
Carmel branch, was graciously assisted 
by Bernajene McGuire and Elisabeth 


Smith as local hosts to the 


Haywood of the district office 


visiting 
teachers The industry picture Every 
Seventh Family was presented to the 
Home Loan guests. as well as to the 
teacher guests of the Limerick Finance 
Corporation of Mt. Carmel The day's 


program was concluded by a banquet 
attended by all of the hosts and guests 
with Edmund Welshan of St 
Missouri 


Louis 


as principal speaker 


The Indiana Association of In- 
stallment Credit Companies, Ine.. 
held a series of eight regional meetings 
At eac h 
meeting a showing of one of the sound 
films Every Seventh Family or Who 
Gets the Credit? preceded an address 
by J. Archer Kiss 


to the pictures were 


in Indiana during September 


Audience reactions 
highly favorable 
ind many bookings of the full length 
film Every Seventh Family in Indiana 
are expected to result from its having 
been seen by the hundreds of people 
who attended the meetings. One mem 
ber frankly admitted that “I have de 
toured around several previous show 
ings of the film, fearing it was a dull 
picture After having seen the film I 
am enthusiastic about it and can ar 


range for several showings 


John G. Nichols, Manager of the 
Danville Loan Company, Danville. Illi 
nois, was asked by the local paper 
published in Danville the Danville 
Commercial-News, to prepare a guest 
editorial 
ind the editorial was published on Octo 
ber 15 No other 


business, except possibly public utilities 


He complied with the request 
In it he said in part 


and carriers. is more open to public 
inspection than the small loan business 
There are no secrets respecting its in 
come, its expenses, and its net earnings 

The people of the State of Hlinois 
should be proud of the fact that their 
elected representatives have been among 
the most progressive in providing for 
ill. adequate laws to govern this busi 


ness which serves every seventh family 


Charles A. Gerhardt has been 
elected a director of the Seaboard Fi 
nance Company. Mr. Gerhardt has been 
executive vice president of Seaboard 
since last June Prior to that he was 
president of the Employees Credit Cor 
poration, which was acquired by Sea 


beard Finanee 


C. H. Yalem has resumed presi 
Board of 


Aetna Finance Com 


dency of the company the 
Directors of the 
pany. St. Louis, recently announced 
Mr. Yalem was formerly Chairman of 
the Board and previously had served as 
president from the time he founded the 


company in 1917 until 1947 


Francis W. Hulse has been elected 
vice president of the State Loan and 


AN ashington. 


Finance Corporation of 


D. ¢ Mr. Hulse has been supervision 
manager of the organization for some 
time He started with the company in 


1936 as office manager 


David Fenstermacher has been 
appointed vice president and supervisor 
of the Small Loan Division of United 
Financial Nebraska 
Mr. Fenstermacher came to the organi 


zation as a clerk in the home ofhee, 


Service, Omaha 


passing through every department ot 
the business and by his efforts has 


earned this appointment 





STATEMENT THI OWNERSHI MANAGE 
MENT AND CIRCULATION REQUIRED BY THE 
ACT OF CONGRESS OF ALGLUST ] 1 A> 
AMENDED BY THE ACTS OF MARCH 
AND JULY ‘ I { bs 
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interest-computers 


WRITE 


Albert M. Hunter, Inc. 


112 No. 7th St Philadelphia 6, Pa 

















COMMITTEE APPOINTMENTS 
for 1950-1951 


STANDING COMMITTEES 


Law Committee Publie Relations Committes 


Leo M. Gardner, Chairman William T. Christian, Chairman 


Frank J. Csar L. M. Curtiss 
F. B. Hubachek H. W. Gibson 


B. F. Miller E. J. MacDermott 
J. E. Newton R. E. Meier 


R. B. Snow Paul L. Selby 
aR J. Styskal Elliott Tavlor 
Paul L. Selby 


Vembe rship Committe 


I. L. Brisbin, General Chairman 


SPECIAL COMMITTEES 


National Affairs Committes Committee on Uniform Le Reserves 


Thomas D. Griffin, Chairman . Lichtenstein, Chairman 
D. L. Barnes 

Ernst A. Dauet 

LL. J. Ingram 


R. E. Vester 


. Bagley 
. Becker 
: é Covle 
. M. Helms 
ial Re port 


Budget Committee Committee on ts 


Ray E. Vester. Chairman 
L. J. Ingram L. J. Ingram, Chairman 
Davis Weir \. B. Bagley 
W. M. Helms 
Advertising Committes 
. . ito 
. E. Risley, Chairman 
» D. Bryan ’ 
“i M. L. Goeglein, Chairman 
° W. Gibson | J | 
; . J. Ingram 
. S. Michelman ) " 
ia , Paul L. Selby 
lr. Schwin 
T. Snite Committ 
E. Meier. Executive 


Committee Representative 


1 ( 
R. E. Meier. Chairman 


Committee on Group losura 


Ray E. Vester. Chairman 














